5193 INS

i ‘{VD" - aowhimalulabini s ssagil
o (avnnguonandnezd mumand)

Sasmsl sfdacmmibbom losdow o Tovtmmabng Hlasemins s wab ol Sibinens)

% 4000 1 mngion - Furws 15 Ve & N 1TSS 20 900




KUININITHAININITAAIANSYIB LAzl UNIUNT SR e BN R T INUIY

BUUYIUINTS

GUIDELINES FOR INTEGRATED AGRO-TOURISM MARKETING DEVELOPMENT AND

SUPPLY CHAIN WITH NAN LIFESTYLE

UNANELD
a o d’l U o

NuATeilasunuatvayuaindidneu

9

AMNTTURANANY (ane.) Veuuszanasd w.e.

[

2559 1Jun1sAntu 8018 A LNUIIUNEN

LS DILUINNTNAUINITNBINYUTINYATID

ada v a

Wy sunnis lagldszileuisided

Lo

AuANAYIINSAnw YNl eiulATINSITY
1399 @NINNISAINITVBUNEUTHNEATIDUIU

LALlATINITIVYLT DI NSANYIANSAINLAL NS

1 a

PWAUUINITYDILNYILTILNYATIDUIY &

]
[ =

nnUszanAdnAyivefnwianindagduaiung

YNENITRAIANITNEUNL TN YATIDUIY

]

2

ﬂmmmmmmamnwmwmmmzmﬂéﬁ
] ‘:{I a ad 1 dll

QUV]’]L!‘VI@\“]W]E’J']L?IQLﬂUG]ﬁ’JOU’]u ASLNDLEUD

LﬁULLU?WWQﬂqﬁﬁWUWﬂ’]SWﬁW@LLa%‘Vi'NI‘Zi

a 14
bNYIUVBN

'
=

gUMUYIBAEUTUNEATINUIUUAR
lagaaimuIAIU3N19NITRaIANITiBaLTen

LW NEATNITULNBLYDUT8INITVIN9IUSIUAY

1Y

s
av a o

Tinuns A3’ ondng I1Umes’

¥5adun Ay’

FEMINNUIBIIUNLAEIToININ1AT g
A & 1
AALENYY LaztnuRININIJUyUTenaunie
Voufg T unuAsnIsUia AN TYTUINTS
n1sAdufanITUNIInITRaInsauiuly
aNuaEIlYgUNIUNMTYIBUETANYATAY
ada | [ f a =
sUkuUInUY Tagnisdunwalidadn (In-
Depth Interview) Lﬂwmﬂiﬁﬂwﬂﬂizﬂaumi
N15Y8 9 NgNTUNYATINUIUTITIENFULAY
FIPUARATILAEITDY FIUIU 25 AL NITAUNU
NaY N1staluInguees (focus group) N9
ausulviaug nmsinausdsJUanistiun

& 1 [

WnenInINidunauNusenoun1snIsiaaiien

9 Y

| o

WWALAMASIDUIY T1UIU 45 AU WAz
dun1wall@eAnnaueBeiv1gy 31U 18 AU
Usznaumy d1nnunemns 39U 3 AY
2IANTUTMITAIUTDIDU 5 AU NqUDUNY?
) Y a @ !

WAL 5 AU wasnwesnsdungy

AUsENEUNIS

' 919158U58IMANGNTUIMNITTINNMTUTN ANNLUTNITTIND UNINeIReiuTY

Y

2 SAWINITUANUAAMNLTIMARERNS ANTTIWARIERNS UMINSISULUTUY

* 599N sdInNUgIeNT Inendeyuyuiy



353NN antumaluladunisgassagl

o

719ANYUTRNEATIDUIL 91U 5 AU

NansITENu Hufifitauleaunay
Igsuauaulaandnveadion Snaddnenn
warilaunanzaudinsudiudinunduy
waienfisndunuasnssuiiddaludons
Uy Uszneudneiuilidmune ¢ wie laun
1) wyjtrundingnd 2) wasudfiatuiadn
3) Wrsunude waz 4) nyUrunsuya
Heosaniinensnsiddneainlunisaniu
AanssuduneasnssuLiionsvieaiisndy
91¥WiaR uidsuneadnIITuviaaien
LaYIIATNwERIUNITTANISHUTL B NS
Vioufieadanensnssy Sy wwanenis
WAUIN1TTANISEIUNITAaIANISHB LTI
Fenagnsiteysuinisfrufudunaele
gUMuM el TununInTUA1AULY
ADANTAINUARILNUININITARIAVDILNE
Voalfisatdanensdnuiu (Product
Positioning) 11 4 wiaifleasafiugnueiagn
avaulavndnyieadien AuuasULUULAY
Arl49e (Price) mulusunsuvioadisalu 3
sUkUUAD 1) mMsviesfisauulsEdn 2) g
viosLfiganuuund 3) miviauﬁmmmq@ma
ﬁfm/imLﬁaaLLasQ’ﬁauiammmﬁ’]ﬁqLma'a
viouflen (Place) W 5 9oenae laud 1)
Social Media 2) Web Site giudu3nisdoya
Unieufieadmiauiu 3) anesunisvieaiied
SusueiivITnInuy 4) vesnanveaiuns
U AUdUTEAUNUIMENT BN waE 5)
%9491 Agency AiB Agoda drufanssuaasuy

n13ma1a (Promotion) A5 ILUUTN Y

314

[

Aunanwain1sinfanssulugaananadAgy
YITININ USN9505U-d9 USN1991259n581U
WeriuUszaunisainsiiumsvesiinviosdien
Jaureyun1e3yU a0 9a Check in 8NULUY
AANTIULATUEIMTUNU Event 99NUUULYAAY

o [

NOILNYIULUT service design d19% 5

v A

Y] ] d' d' < 1 d' o %
unvisanedImdumyny wazndrAgyAoldnis
A I a a
doa1snenseatauuuysunsidulaseile
TunstuirasufanssuTaLn

AEIALY: N1THAUINITAAIANITNBANL TS

nens islgguniu IR ysanns

Abstract

This research was funded by the Office
of the Higher Education Commission in
fiscal year 2016. Conducting research under
the master plan for Guideline for integrated
Agro-tourism development on Nan style.
This qualitative research is related to Agro-
Tourism situation through Nan lifestyle and
Potential study and Nan’s Agro-Tourism
development plan. The objectives are to
study the present situation of marketing
strategy and supply chain of agro-tourism,
study of marketing capabilities and supply
chain  of and

agro-tourism suggest

guidelines for Integrated Agro-tourism
Marketing Development and Supply Chain
with Nan Lifestyle. Research by in-depth

interview were conducted by 25 agro-
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tourism  entrepreneurs,  focus

group
discussion and workshop training with 45
agro-tourism entrepreneurs and In-depth
interviews with 18 tourism specialist.

The outcomes of research
revealed that Nan is unique and has
attracted the attention of tourists. It has
potential and is suitable for Agro-tourism.
Prospects of Agro-tourism destinations of
the important district of Nan are 1) Ban
Maneepruck 2) Huanam homestay and
mushroom farm 3) Farm Fame Fai and 4)
Ban Donmool. In these areas, the farmers
have potential to carry out Agro-tourism
activities, but they lack of tourism
knowledge and management skills for Agro-
tourism. The guidelines for Integrated Agro
Tourism  Marketing  Development and
Supply Chain with Nan Lifestyle will be
mentioned as the concept of Positioning of
Nan’s Agro-Tourism as a selling point for
attract the attention of tourists. The format
and cost of tourism are involved with 3
programs; lower-price travel, normal price
and price in travelling season. Channels to
reach to the tourist are Social Media, Web
site, Hotline, Nan Cultural Exhibition Hall
and Tourist Agency. Marketing promotion
activities will focus on preserving the image
of the province during the important

festivals, Car service, Tours by bicycle to

315

enhance the travel experience, Photo
corner, Design of tourist service design,
Special events etc. Integrated marketing
communications are tools to drive all
activities.
Keywords: Agro-tourism Marketing
Development, Supply Chain, Nan lifestyle,
Integrate
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